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The Colorado Film Incentives Cash Fund was established by the legislature in 2006.  The fund was 

established to provide a performance based incentive rebate on qualified local expenditures to 

approved production companies.  This incentive rebate program was designed to encourage film 

production in Colorado and is administered by the Colorado Office of Film, Television & Media (COFTM). 

Content creation for film production is an important and growing international business.  Colorado was 

once a leader in the film and television business and has seen its market share of people employed in 

the industry decline significantly—with the decline being directly related to the implementation of 

incentives in other states that have left Colorado in a noncompetitive position. 

Recognizing that the 2006 incentive rebate program was not competitive in the current environment, 

the legislature implemented changes that were effective at the end of fiscal year 2011-2012 which 

included:  1) 20% of qualified local expenditures made by approved productions may be rebated as a 

performance based incentive; 2) a 50% local hire requirement and a minimum spend requirement of $1 

million dollars for out of state productions and $100,000 for in state productions; and 3) the 

establishment of a loan guarantee program. For FY 2012-2013, the legislature also made an initial one-

time appropriation of $3 million available which was distributed to COFTM’s Cash Fund.   

All projects seeking the film incentive rebate and/or a loan guarantee must now be first conditionally 

approved by the Colorado Economic Development Commission (EDC).  Upon completion of production 

activities and prior to receiving an incentive, the production company must retain a Colorado CPA to 

audit the reported qualified local expenditures. 

The COFTM receives an annual appropriation for this program and administrative costs from the Gaming 

Fund, which varies based on the level of Gaming Fund revenues available each year, with $240,054 

available for use during FY 2011-2012.   

Exhibit A shows that for fiscal year 2011-2012 six entities received a total of $126,732 in performance-

based incentives as a result of $1,277,325 Colorado spend.1 Total direct taxes from these incentives is 

estimated at $126,455 and indirect taxes are estimated at $26,8242. Six entities still have outstanding 

contracts with COFTM and are scheduled to receive a maximum of $129,518 in incentives on $1,295,172 

in production spend. With total direct taxes of these projects estimated at $128,222 and indirect taxes 

estimated at $27,199. The estimated job creation for all twelve productions is 57. 

The estimated multiplier effect of the anticipated $2,784,304 in production spend will result in an 

additional $2,545,418 in economic activity (multiplier effect). 

                                                           
1
 In fiscal year 2011-2012 the Colorado Film Incentive rebated 10% of qualified local expenditures incurred during 

production activities on Colorado. 
2
  Tax figures were extrapolated from the Leeds School of Business 2011 Colorado Film Incentives, Economic and 

Fiscal Impact Analysis of Actual Film Budget Scenario. Table 9, from which the tax estimates were extrapolated, is 
included as Exhibit B.  



In addition to administering the film incentive programs, COFTM also assists and facilitates production in 

the state. These productions include features, television, commercials, industrials, still shoots, music 

videos and interactive media. To the extent possible, these productions are tracked using a production 

inquiry form on the COFTM website (www.coloradofilm.org). This form is presented as Exhibit C. In FY 

2011-2012 there were 106 production inquires. COFTM acts as a liaison between communities, 

government agencies (local, state and federal), private entities, and productions. COFTM  also provides a 

broad range of services to the community including educational outreach and marketing of Colorado.  

Additionally, COFTM serves a producer function on special projects. COFTM recently partnered with 

High Noon Productions, Colorado Film School, and the Colorado Tourism Office to produce a one-hour 

television special highlighting the Eastern Plains and the Pedal the Plains bike race in September. The 

special will be distributed by Altitude Sports and Entertainment in 10 states with prime time runs. For 

the Colorado Innovation Network (COIN) Summit, COFTM partnered with the Colorado Film School to 

produce the introductory “Why Colorado” video: http://coloradoinnovationnetwork.com/ 
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Exhibit A – Colorado Office of Film, Television & Media FY 2011-2012 Commitments & Disbursements 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Exhibit B –Colorado Film Incentives, Economic and Fiscal Impact Analysis of Actual Film Budget Scenario 
on Colorado – Table 9 

 October 2011 – Leeds School of Business 
 

 

* Leeds study used the proposed 20% incentive which took effect July 1, 2012. For FY 2011-2012 the incentive was 10%.  

 

 

 



Exhibit C – Colorado Office of Film, Television and Media production inquiry form 

 

 


